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    第一章为导言。主要阐述了本文的研究背景和意义，对相关概念进行了界定，
并详细说明了文章的研究技术路线和研究方法。 































At present, the prosperity of Catering Industry has met the essential development 
conditions of Tourism Industry to a great extent. From the angle of Experience 
Economy Theory, tourists` consumption of food and beverage is already not just the 
simple consumption which meets their physiological demand, but it is one kind of 
experiencing link in the whole travel course. So this study regards tourist’s satisfaction 
to service quality of catering enterprise as the research object, analyzes empirically its 
influence on the quality of tourism experience. This thesis divides five chapters together, 
as follows: 
Chapter Ⅰ: This chapter mainly states the research background and significance of 
the study, defines relevant concepts, and explains the technological route and approach 
of research  
Chapter Ⅱ: This chapter reviews the relevant literature about satisfaction of 
Catering, the research progress of quality of tourism experience and the relationship 
between quality of tourism experience and satisfaction of food and beverage. 
Chapter Ⅲ: This chapter mainly proposes the research hypotheses, and explains the 
design of scales and the preliminary analysis result of pre-investigation. 
Chapter Ⅳ: This chapter analyzes empirically the influence which tourists` catering 
satisfaction brings to their qualities of tourism experience. Meanwhile, it carries the 
one-way ANOVA on attention and satisfaction of different kinds of tourists towards the 
elements of the food and beverage service and discusses the problem existing on the 
service quality of catering enterprises of Xiamen through IPA analytic approach.  
Chapter Ⅴ: This chapter explains the research conclusions, innovation and the 
space of further study. Meanwhile, it puts forward the suggestions and tactics of 
development for food and beverage enterprises and tourism enterprises of Xiamen. 
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数据上看，2004 年的国际旅游外汇收入显示，餐饮收入达到 19.42 亿美元，占总
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